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Gameworld:New arsenal of shooter 
videogames target older players
* New batch of military-themed shooter games due 

out 2010

MEDIA  |  TECHNOLOGY 

* Game publishers targeting more mature players

By John Gaudiosi

RALEIGH, North Carolina, Jan 21 (Reuters Life!) - Coming to a video game 

console near you, an onslaught of new military-themed shooter games -- 

and they're not all for children as game publishers target a more mature 

audience.

The popularity of shooter games has been proven by Activision Blizzard's 

(ATVI.O) "Call of Duty: Modern Warfare 2" which has raked in over $1 

billion worldwide and counting.

Sony Computer Entertainment America (6758.T) is the latest game 

publisher to target this genre with "MAG," or Massive Action Game, and 

throws 256 players - the largest multiplayer experience for a video game - 

into a global oil crisis.

Gamers can chose to work for one of three competing private military 

companies and battle alongside and against other player-controlled 

avatars in real-world locations. 

"I think what we have done differently ... is that we've created real cause 

and effect within the many different objectives and sub-objectives that 

have to be done to win the war, just like a real battlefield," said Brian Soderberg, president and co-

founder of Zipper Interactive, "MAG" developer.

With Sony seeing strong hardware sales in 2009, "MAG" is one of the game maker's key exclusive 

offerings for 2010 with it's sights are set squarely at the lifeblood of the game industry.

"The core audience of shooter games remains 13 to 34 year old males, who make up more than 

60 percent of the total audience, but the genre has broadened its appeal in recent years with 

popular titles such as "Call of Duty" and "Halo,"" said Michael Cai, vice president of video game 

research at Interpret.

"Older males and even female gamers have latched on to the genre. A big part of the growing 

popularity of shooter games can be attributed to online multiplayer functionalities." AVERAGE AGE

OF GAMERS IS 35

That plays right into the core gameplay of "MAG," which uses Sony's PlayStation Network to offer 

free online gaming for this Teen-rated game. 

"What's amazing about "MAG" is that everything that's happening, all the explosions around you 

and the air strikes that come in, are all the result of real people playing in this game world," said 

Russ Phillips, studio art director at Zipper Interactive.

Electronic Arts (ERTS.O) has a pair of modern military shooter sequels with "Army of Two: The 

40th Day" and "Battlefield: Bad Company 2." The company is also re-launching its World War II 

"Medal of Honor" franchise in current-day Afghanistan and aiming it at a Mature audience. 
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"Parents and those buying games for kids should realize that video games are no longer toys for 

children," said Mike Snider, videogame reporter for USA Today.

"The average age of a person playing video games is 35 and many games released target adults, 

just as films such as "Inglorious Basterds" and "The Hurt Locker" are meant for adults."

Gary Witta, a former game developer who wrote Warner Bros. Pictures R-rated $38.4 million hit 

"The Book of Eli," believes it's only a matter of time before the mainstream media accepts that 

video games are no longer made just for kids.

"People are used to the concept of an R-rated movie with violence, language and sexuality 

because the film industry has been around a lot longer than video games," said Whitta.

"The video game medium has evolved and matured to where games like "Modern Warfare 2" and 

"Halo" are made primarily for mature audiences."

Kamy Akhavan, managing editor at ProCon.org, said while sales of video games have quadrupled 

from 1995-2008, the arrest rate for juvenile murders fell 71.9 percent and the arrest rate for all 

juvenile violent crimes declined 49.3 percent in that period.

"It seems fair for parents to argue that their kids shouldn't play those games, but it also seems fair 

to argue that those games have not caused our society to become more violent," said Akhavan.

(Editing by Belinda Goldsmith) 
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Landmark Supreme Court ruling 
allows corporate political cash 

WASHINGTON (Reuters) - Corporations can spend

freely to support or oppose candidates for 

president and Congress, the Supreme Court ruled 

on Thursday, a landmark decision denounced by 

President Barack Obama for giving special 

interests more power.
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BARACK OBAMA

"If these folks want a 

fight, it's a fight I'm 

ready to have."
President Barack Obama,

on Wall Street lobbyists trying to block reform

proposals in Washington

REGULATION

© Copyright 2010 Thomson Reuters

Editorial Editions: REUTERS 

Contact Us 

Advertise With Us 

Help 

Journalism Handbook 

Archive 

Site Index 

Video Index 

  

Analyst Research 

Mobile 

Newsletters 

RSS 

Podcasts 

Widgets 

Your View 

Labs 

THOMSON REUTERS 

Copyright 

Disclaimer 

Privacy 

Professional Products 

Professional Products 

Support 

Financial Products 

About Thomson Reuters 

Careers 

ONLINE PRODUCTS 

Acquisitions Monthly 

Buyouts.com 

Buyouts Europe: 

Buyouts Conferences: 

Venture Capital Journal 

ECVJ 

International Financing Review 

International Securitisation Report 

Project Finance International 

PEhub.com 

PE Week 

Thomson Reuters is the world's largest international multimedia news agency, providing investing news, world news, business news, technology news, headline news, small business news, news alerts,

personal finance, stock market, and mutual funds information available on Reuters.com, video, mobile, and interactive television platforms. Thomson Reuters journalists are subject to an Editorial 

Handbook which requires fair presentation and disclosure of relevant interests.

http://www.reuters.com/article/idUSSGE60K01220100121 Page 2 / 3

http://blogs.reuters.com/search/journalist.php?edition=us&n=belinda.goldsmith&
http://www.reuters.com/news/media
http://www.reuters.com/sectors/technology
http://www.reuters.com/article/idUSTRE60K3SK20100121
http://www.reuters.com/article/idUSTRE60K3SK20100121
http://www.reuters.com/article/idUSTRE60K5G220100121
http://www.reuters.com/article/idUSTRE60E43D20100121
http://www.reuters.com/article/idUSTRE60K52Z20100121
http://www.reuters.com/article/idUSTRE60K0RW20100121
http://www.reuters.com/article/idUSTRE60K30N20100121
http://www.reuters.com/
http://www.reuters.com/article/idUSTRE60K0RW20100121
http://www.reuters.com/article/idUSTRE60K0RW20100121
http://www.reuters.com/article/idUSTRE60K0RW20100121
http://www.reuters.com/article/idUSTRE60K4JL20100121?type=globalMarketsNews
http://www.reuters.com/article/idUSTRE60K2ZZ20100121
http://www.reuters.com/people/barack-obama
http://www.reuters.com/article/idUSN2120707120100121
http://www.reuters.com/article/idUSN2120707120100121
http://www.reuters.com/finance/deals/regulatory
http://www.reuters.com/
http://reuters-en.custhelp.com/cgi-bin/reuters_en.cfg/php/enduser/ps_contact_us.php?p_sid=BFD7vELj&p_masthead=us
http://sales.reuters.com/mediaguide/
http://reuters-en.custhelp.com/cgi-bin/reuters_en.cfg/php/enduser/home.php
http://handbook.reuters.com/index.php/Main_Page
http://www.reuters.com/resources/archive/us/index.html
http://www.reuters.com/assets/siteindex
http://www.reuters.com/assets/videoindex
https://commerce.us.reuters.com/purchase/default.do
http://www.reuters.com/tools/mobile
https://commerce.us.reuters.com/profile/pages/newsletter/begin.do
http://www.reuters.com/tools/rss
http://www.reuters.com/tools/podcasts
http://www.reuters.com/tools/widgets
http://www.reuters.com/news/yourView
http://labs.reuters.com/
javascript:Reuters.utils.popup('/info/copyright', 540, 525, 3, 'bottomNav')
javascript:Reuters.utils.popup('/info/disclaimer', 540, 525, 3, 'bottomNav')
javascript:Reuters.utils.popup('/info/privacy', 540, 525, 3, 'bottomNav')
http://thomsonreuters.com/
https://customers.reuters.com/Home/
http://thomsonreuters.com/products_services/financial/
http://thomsonreuters.com/about/
http://careers.thomsonreuters.com/
http://www.aqm-e.com/
http://www.buyoutsnews.com/
http://www.buyoutseurope.com/
http://www.buyoutsconferences.com/
http://www.vcjnews.com/
http://www.evcj.com/
http://www.ifre.com/
http://www.isr-e.com/
http://www.pfie.com/
http://www.pehub.com/
http://www.pewnews.com/
http://handbook.reuters.com/index.php/Main_Page


NYSE and AMEX quotes delayed by at least 20 minutes. Nasdaq delayed by at least 15 minutes. For a complete list of exchanges and delays, please click here. 

http://www.reuters.com/article/idUSSGE60K01220100121 Page 3 / 3

javascript:Reuters.utils.popup('/info/disclaimer', 540, 525, 3, 'bottomNav')

